jackcave

“ If it doesn't work it's not good design: no matter how clever, how appealing or how novel.
Creativity is the application of original thought to develop effective business solutions.”

Business Ethos - jackcave

Currentty looking for a new and chalenging position in a forward thinking, fast-paced organization
with a leading position in the market.

‘Provide me wilh the goal, | will provide the solution!”

Personal Profile Summary:

Talented and professional Creative Director with a proven track record in creative marketing and an
excellent professional reputation gained over eighteen yaars in industry.

Background in Tabletop, Licensed Consumer Products and the Greeting Card Industry, for
intemational industry leaders - Zak Designs Inc and Hallmark Cards Inc.

A successful career in leading business strategies with passion, enthusiasm and commitment
Broad experence in delivering the requisite level of creative output to source product from the
domestic sector to the Far East which results in delivering product that exceeds customer
expectations.

Experienced in managing teams of designers and creative marketers with a dynamic and
maotivational style.

The ability to successfully commission and manage all complex levels of support required for every
aspect of a global marketing and international frade show program, from inihal design through
planning to completion,




Parsonal Details:

Mams Jack Cava

Addrazss 2251 South Michigan Suite 300

Cel 509-938-2837

E-Ma cawvegackr 1{@sisna.com

Web Siler  wwwjackcave com

Bducation: Kansas City Art Instilule, Kansas City, Missour.

Digital: Fraahand, Adobe Hustrator,
In dasign, Photashop and Microsoft Wrd

Employmeant Profile:

2001 - 2005 Diractor of Crealive Markating
Zak Designs Inc.
Spokane, Washinglon

Managed a team of creative professionals in & trendfocused, fast-paced manufactring and designn business.
Rasponsible for the creative brand strategy and implemantation of this strateqy nasionally and inlamatonally, whila
managing an annual budgel in excass of $700,000.

Kay Achisvamanls:

Crealad a mona conlamporany, rend-facused imaga for Zak Designe [ne. Tha fresh, axciing and innovative brand
idanity gainad a naw appaal and caplured new high-lewal national cliantels such as: Crals & Barral, May Comparation,
Fiar 1, Tupparware, Lands End, Urban Culfiflers, and Targel Inbarnationally, Zak Designs |no. altacked new chants
inluding -The Conran Shop, Sellndges, Designars Guikd and Gallerias Lafayetia,

Ag a dirsct result of a nesw and revitalized imags and the creation of & urqus global brand, £ak Dasigns Inc. axpanianced
gales increass of 38.3% from 2001 1o 2004 The creativa brand stradegy translatad info a ncreass involume over this
pericd; specifically a 24% incragsa in gross sales in $ha yaar from 2003 fo 2004,

Succasshul ereation and davelopmant of corporals dantity and sub-brand idenlities This included tha devalopment of
creativa brand stratagias for all sub-brands in balh tha Children’s Consumer Praduct Disigion and the adull Tablabiop
Dnvigion. Including the ntreduction of brand shde guidas, spaeific markal-focwsad advarticng campaigns and infrodic-
fian of & mars accassibls and iMeractive web sita,

Conbinwad...



Crealed networks with infernationally acclaimed vendars, designars, illustrators and licensors. Developed a dalogua
thal became a highly succassiul fusian of rend-focused craatiity and markalable peoduct desigs.

Designed the new 3500 square fool flagship Naw Yark showroom thal succassfully transtabas inlo the concepd far the
Zak Dasigns Inc. global brand expananca,

“The wary essence of leadership i3 Hhaf you have fa hawe a wsion.”

Theadare Hesburgh

1987 - 2001 Graphic Design & Craative Markelng Stralegist
Halmark Cards Inc.
Kansas City, Missauri

Reported to the Creative Marketing Director and wes responsibla for the creation of all trade show projects and the
managamant of tha dasign teams. Respanstie for tha moniloning and raporting of the related annual eparating budget.

Kay Achiavaments:

Succassiul devalopment of graphic concepls and innovativa exhibil desigres tha translated inlo cost efective solutions
for trada shows and special events.

Intraduced the concept of hening leading Hallmark arfists and wnlters waork in the irada show booths. The appordunity b
£a6 tha creatna procees in aclion nol only ganaratad axcifement for the buyer but ranslaled dirsctly into addiSonal
salas.

Defined and daliverad merchandising solutions for all domeslic and intemational trade shows; many of which developed
into the menchandksing strategy far end of aiska, plan-o-gram and outposts Tof key cliants such as, Target, Wal-Mart and
Kroger aie.

Dasgnad and created all marketing and sales collaberal for tha Party Exprass Division al Hallmark Cards Inc..
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